
FRIDAY
(CLICK TO VIEW)

SATURDAY
(CLICK TO VIEW)

SUNDAY
(CLICK TO VIEW)

https://www.youtube.com/watch%3Fv=rd9byyqOonc&feature=youtu.be
https://www.youtube.com/watch%3Fv=rd9byyqOonc&feature=youtu.be
https://www.youtube.com/watch%3Fv=fTZDI46QdHo&feature=youtu.be
https://www.youtube.com/watch%3Fv=fTZDI46QdHo&feature=youtu.be
https://www.youtube.com/watch%3Fv=D5_yQW4aWDY
https://www.youtube.com/watch%3Fv=D5_yQW4aWDY


THE OBJECTIVES
• Generate donations to support Philadelphia’s entertainment community, one of the

hardest hit by the Covid-19 pandemic.
• Showcase Philadelphia’s premier musical talent to a global audience.
• Create intimate, personal experiences for artists and fans alike, in a time when

physical concerts are unattainable and human connection on the whole is being
redefined.

• Humanize the event’s sponsors, by highlighting the real-life individuals and stories
that make up these brands.



MISSION STATEMENT
Love From Philly is a virtual city wide music & arts festival created to bring hope, inspiration, 
resources and love to Philly’s entertainment and arts community in these difficult times. The 
festival will showcase 3 days of Philadelphia’s unique culture to promote public donations for the 
unparalleled talent who build memorable moments for patrons in our city and around the world. All 
festival proceeds will benefit 30amp Circuit’s grants for Philly musicians, 
entertainment professionals, venues, and charitable organizations. Equally important, the 
event will provide a platform allowing our artists to be seen and heard in a moment when it’s 
needed most. Love From Philly will be remembered as Philadelphia’s response to the care and well-
being of entertainment and arts professionals in a time where social and economic continuity was 
halted.





• Organic growth
posts from TWOD

• Audience engagement
stories



• Audience
comments from
the stream



PARTICIPANT SENTIMENTS



• All items designed
in-house.  Sold in a
presale fashion
with zero overhead
zero dollars spent
on inventory.

• $2500 profit
raised from merch.



$78,000
(BETWEEN SPONSORS AND DONATIONS)

MONEY RAISED: 



5,733,242
BASED ON: Google, Facebook , TV Spots and viewers

IMPRESSIONS: 



Facebook Ads:
48,200

Facebook:
83,337

Google:
81,165

Website:
47,151

IMPRESSIONS: 

TV:
1,610,600

Email Blasts:
613,000

Event Calendars:
3.16M



89,789
(And Growing Everyday)

Viewers: 



Viewership by Day
8:45 PM: The War On Drugs Set Ended | 3.7k viewers

9:15 PM: Man Man Set Began | 3.2k viewers8:30 PM: The War On Drugs Set Began | 2.8k viewers

8:15 PM: The Districts Set Began | 2.1k viewers



IMPRESSIONS: Email Blasts



IMPRESSIONS: Event Calendars 3.16M
322,581 Local Publications 
25,000 Aps



DEMOGRAPHICS:
AGE GENDER



DEMOGRAPHICS:



ANALYTICS:



YOU WHO HELPED US. 

WE THANK YOU.


